
Lake Lyell Hydro 

Community input  
shaping the project

Lake Lyell Hydro acknowledges that the site of the proposed Project is on 
the traditional Country of the Wiradjuri People. We recognise their continued 
connection to land, waterways and community, and we pay our respects to 
Elders past and present. 

Acknowledgement

Community and stakeholder engagement over the last few years has helped us shape the Project’s EIS.

Engagement summary 
From 2021 to 2025, we have engaged 
extensively on the project, capturing a 
broad range of interactions with community 
members, neighbours, Traditional Owners, 
local businesses, government agencies, and 
regional stakeholders. We have undertaken 
independent market research to understand 
project awareness and where engagement 
improvements can be made. 
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Public acknowledgement and disclaimer. This project is proudly 
funded by the NSW Government’s Pumped Hydro Recoverable 
Grants Program. The views expressed are not necessarily the 
views of the NSW Government. The NSW Government does not 
accept responsibility for any information or advice provided.

Learn more Get in touch

E community@lakelyellpumpedhydro.com.au 
P 1800 574 947
A Project HQ, 

124 Main St, Lithgow
W lakelyellpumpedhydro.com.au

How we engaged 
We shared our consultation approach with the community in early 2023, the Engagement and Consultation 
Report (Appendix D) – details how input has shaped the project and how we have kept the community 
informed and involved over the past 4 years (2021 -2025). 

Objective 1

Inform communities and stakeholders about the 
project, the EIS process, and opportunities to 
participate

HOW WE DID IT

•	 Engagement promotion via media, advertising, 
social media 

•	 Communication tools and materials such as 
information sheets, videos, visualisations, 
newsletters, Project HQ and pop-up engagement 
displays 

Objective 2

Actively involve communities and stakeholders in 
the project’s development and planning to improve 
outcomes 

HOW WE DID IT

•	 Online engagement through social media and 
webinars

•	 In-person engagement at Town Halls,  Project HQ, 
pop-up engagement activities

•	 Targeted engagement – letterbox drops, 
doorknocks, one on one meetings,  briefing 
sessions for stakeholders

Objective 3

Encourage participation and seek input during 
preparation of the EIS, to identify issues of potential 
concern, obtain local insights and gain feedback on 
measures to address concerns

HOW WE DID IT

•	 Community Consultative Committee
•	 Co-desiging Shared Benefit Program through 

workshops 
•	 Field work  with stakeholders and community 

members
•	 	Always open input channels 

Objective 4

Demonstrate how community and stakeholder 
issues and feedback are being captured and used to 
inform project development and assessment.

HOW WE DID IT

•	 What we heard reports on how feedback has 
informed design 

•	 Consultation Report detailing how Government 
agencies, regulators, Lithgow City Council, 
neighbours and the community have informed 
the project


